GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR

Centre for Distance and Online Education

Course: M.A. Mass Communication 4™ Semester

Paper: Newspaper Production and Management

Paper Code: MSM-531-A Max. Marks — 30

Note: Important Instructions for submission of Online-Assignments.

>
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Attempt all questions from the following both assignments. Each question carries
equal marks.
Typed and Xerox Copies of Assignments will not be accepted in any case.

All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.
Each page of the assignments must carry your Enrolment Number.

The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.
The student needs to upload assignments on students’ portal.

Read “How to upload online Assignments” and check the Instructions for online
submission of Assignments please.

Each question carries 5 marks.

ASSIGNMENT-I

. Explain the registration process for a new newspaper.

U U GUER U o GollhR0l UlchdT ol Gagid|

What are the various types of newsprint used in print media industry?

fife Hifear Iem & Iudiv fobT S a1t fafte UebR & FHIER U3 & BITol T 57

What do you mean by Audit Bureau of Circulation? Explain.

3iifee @ 3 ﬂéﬁ'ﬂ:{ (Audit Bureau of Circulation) ol &I 3 of g2 34 IHS |

ASSIGNMENT-1I

Discuss the concept of script and other news packages.

&Py 3R 3 TR Uil & SGURUN TR I B |

What are the qualities of a good Editorial?

T 3w YU P fa=Ivard o1 g2

Write short notes on the following: (a) News as Commodity
AR B a¥yd & U H ford | (b) What is a paid subscription?
U qedfh M T 57



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
Centre for Distance and Online Education

Course: M.A. Mass Communication 4" Semester
Paper: Radio and Television Production
Paper Code: MSM-531-B Max. Marks — 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.
Typed and Xerox Copies of Assignments will not be accepted in any case.
All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.
Each page of the assignments must carry your Enrolment Number.
The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.
The student needs to upload assignments on students’ portal.
Read “How to upload online Assignments” and check the Instructions for online
submission of Assignments please.

> Each question carries 5 marks.

ASSIGNMENT-I
What are some unique advantages of radio as a medium?
ST & U A1egd & U $§ g Ay o1 g2
Explain the difference between DTH and cable TV services.
ST SR Had Sidl Yarsit & o Siek TE B
Identify some best practices and innovations of successful DTH and cable TV providers.

IHd ST 3R Had <idl TeTdish & $& Farad Hu1sf 3R TahR! & gd &1 |
ASSIGNMENT-II

What is artificial intelligence (Al)? Explain with examples .

P SR (A1) F1 52 IaTERY Feel FHE |

How to identify and define the target audience for a Tv program ?
St ORI & g Tl el 1 Uga SIR URHTST 5l Y

What is the process of developing a brand identity? Explain in detail.

TS UgaT fadhRid dH3 &1 UfchaT 1 82 HUal fawR I Ty




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
Centre for Distance and Online Education

Course: M.A. Mass Communication 4" Semester
Paper: Advertising Campaign Management
Paper Code: MSM-531-C
Max. Marks — 30
Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carry your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

> The student needs to upload assignments on students’ portal.

> Read “How to upload online Assignments” and check the Instructions for online

submission of Assignments please.

ASSIGNMENT-1

1. How can campaign objectives be effectively set and analyzed?

HT (TAM) B TN D) U T I B8 Nufa 3R fazawor fasar o g g2

2. How does SWOT analysis help in developing a marketing strategy?

SWOT fazayur (TAfeRig) fagum Jurifa (@i wedsh) & e & 2 Jeae gidl 82

3. How does ad research contribute to the success of a campaign?

fasToe e (s ) forelt aiftram (e 1 gthardl # $H AT Sare?

ASSIGNMENT-2

1. What factors should be considered while budgeting for a campaign?

foit YR (370 & Sote YR & SR for dRe! R AR faran s e
2. What are the key steps in preparing a campaign for the launch of a product?

forit IaTE (Misae) & Al & foTe ST (SH0H) IR $HRA & TR TR0 T 82

3. What is the importance of media structure and options in campaign planning?

B AT (@) & TSTT G (eaR) 3R fade) (iT=iY) &1 a1 7ed 82




GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
Centre for Distance and Online Education

Course: M.A. Mass Communication 4" Semester
Paper: PR Campaign Planning
Paper Code: MSM-531-D Max. Marks — 30

Note: Important Instructions for submission of Online-Assignments.

> Attempt all questions from the following both assignments. Each question carries
equal marks.

> Typed and Xerox Copies of Assignments will not be accepted in any case.

> All questions are to be attempted in legible handwriting and written on plane
white A-4 size paper along with front page and content table.

> Each page of the assignments must carry your Enrolment Number.

> The Student needs to scan all pages of handwritten assignment in PDF format
size, of maximum data 10 MB per assignment.

> The student needs to upload assignments on students’ portal.

> Read “How to upload online Assignments” and check the Instructions for online
submission of Assignments please.

> Each question carries 5 marks.

ASSIGNMENT-I

1. Explain the management of Public Relations campaigns. What are the key elements

involved in a successful PR campaign?

SR TR 1 Tee g | T 9%hd PR A & 2fd d dd -3 9
gld &?

2. What is the difference between misinformation, and disinformation? How can public

relations professionals handle these issues effectively?
A I 3R P! T & T 3R g2 ST URIaR 34 T 3 UHTA o1 9 oy fAue
THd 82

3.Discuss the concept of consumer motivation. How does motivation influence consumer

behavior and decision-making?

I URUT 1 SGYROT TR Ta] b | U0 SUHIT TagR 3R Fofg-fafo & 3
HTfId BHRal 82



GURU JAMBHESHWAR UNIVERSITY OF SCIENCE & TECHNOLOGY, HISAR
Centre for Distance and Online Education

ASSIGNMENT-1I

1.Explain the role of consumer attitudes and knowledge in shaping consumer satisfaction.
How do these factors affect buying decisions?

IS D1 AFRIBATE 3R I ITHTFT AN BT B HR Sl &, 34 A A
PR WIS AUl BT b UHIRIT Hd 82

2. What is social marketing? Explain its basic principles and how it differs from traditional marketing.

T fauu o1 8 S9% Ja Rigidl & 9Hed 3R 98 URURS fauum & &Y i g7

3. Discuss the concept of Corporate Social Responsibility (CSR). Why is it important for businesses,

and what are its future prospects?

HIIRET e RISt (CSR) FT S@AURUN WR ==l H | I8 Taumr & forg 3 Hgayuf §
3R 3TF o™ & DD T 82



